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Our digital delight—the first virtual hotel 💛 Pre Opening 2025 💛 Check in to get inspirated, feel your vibe! 
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I’m Ulrike (in the US pronounced Eureka)  – your host at Hotel SPIRATIONS 360°. At

level 53, I’m a wife, twin mum,  and someone who has experienced both the highs and

lows of a long career. I call Southern France and Cologne home, while keeping a deep

and lasting connection to New York.

Even as a professional 5 star hotelier, I often struggled to find truly heartfelt

“hideaways”—those hidden gems where you can step away from the busyness of life,

return to your roots, and open yourself to new possibilities in a beautiful setting. 

Out of this very longing, the idea of creating a virtual hotel was born.

Now—I finally have the space to begin this new hotel project. It’s not about chasing the

cliché of “living your best life,” but about living life well—by practicing every day to do

what you love. No pressure, no excuses.

I share what I love: nature, hotels & travel, arts & crafts, interior design, inner beauty,

slow fashion, and the art of savoir vivre – always with as much clarity as possible.

Have a most wonderful stay,

 Ulrikexxx.

Hi, I am  Ulrike
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♠️„What does it feel like to step 

into the virtual Hotel SPIRATIONS?“

Spirations360 is more than a place – it’s an invitation. A new

destination with mindful digital storytelling, a quarterly print

edition, and perhaps soon, a community of women who truly connect.

In this hotel, the elevator lets you choose your destination based on your

mood: Will you visit the first floor, where you can choose from eight unique

room types? Or head to the second floor – Restaurant & Bar – to chat with

real people? Or go all the way up to the rooftop, with spa and shop? I hope

you’ll return often. 

No reservation needed – just take time for yourself. To connect, to listen, to

celebrate who you are – and what matters most to you.
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♠️ „Why place so much weight on 

       “because of my age”?

This is a sunny space, born from my passion for people, the

experiences of female entrepreneurs, and real conversations about life

and aging. Every year adds another layer to the story. 

Age is not just a number – it is the sum of our moments, our

choices, our lessons, and our laughter. In the virtual hotel, age is

something to be celebrated, not feared. Each year marks another

chapter, another layer of wisdom and texture that makes you, you.

With each level we reach, life feels different. I realise that slowing

down is no longer optional – it’s essential. I also know that not

everyone gets to reach this stage, and that makes it even more

precious. The race to be the fastest fades away; instead, there’s joy in

choosing the pace that feels right. Unbelievable at first – and yet so

liberating.
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♠️ „What’s the journey 
that has brought you here?“

I grew up in a hotel, which I took over at age 31 together with my brother.

Before that, I had a remarkable career in international hospitality – with

stations at the Four Seasons New York (yes, celebrities included), at the

Culinary Institute of America in California and NY, and in classic Swiss
and German luxury hotels and restaurants. 
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A painful farewell that marked the end of one era and the hesitant

beginning of a new one – full of doubt, sadness, and uncertainty.

And yet, today, a beautiful leisure park hotel stands where our

Michelin-starred resort once proudly welcomed guests – and I

began a life I would never have dared to imagine before.

-“At the age of 28, I was honored with the prestigious

Young Hotelier of the World trophy (IH&RA). At that

time, I was working for the Four Seasons Hotel in New

York. This award — often regarded as the ‘Hotel Oscar’

— opened the door to a scholarship at the renowned

Cornell University and ultimately guided me into the

fields of hotel development, content & performance

marketing, as well as interior hotel design.”

“For what achievement were 
you awarded the Young Hotelier of
the World trophy?”

Returning to the idyllic countryside family business meant

carrying on a tradition that had lasted seven generations. It made

sense on paper – but in real life, I found myself torn between

family expectations, guest needs, staff responsibilities, and my

own deep wish for a family life. 

At 38, I buried a close friend – and with him, my idea of what

happiness and family could look like. I resigned myself to the

thought that my life would simply belong to the business. Until

fate stepped in: I met my now-husband – and he was… persistent.

 And then: twins! I still believe it was a sign from above – because one

child I might have “managed” alongside the businesswoman I was, but

two?

Then came the moment of truth. The banks grew more doubtful, and

the weight of expectations became too much to carry. With heavy

hearts, we had no choice but to let go of the family business. 



Press
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Featured

6

or the topics 
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Meet & Greet 
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Fact Sheet 1/2
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Ulrike works with brands that she likes herself. 

Many connections date from her international network. 

Brands with history and tradition are most interesting. Partners

are presented authentically and clearly.

References: Four Seasons Hotels I  Aberlour Group I 

Lalique  I   Villeroy & Boch   I   JAB Anstoetz   I JBL Speaker

Collaborations
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Goal Phase 1:
10.000
active

subscribers
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Partnership Opportunities
(see pricing on page 17)

Exclusive product Ad
Display Ads (sidebar)
Sponsored Articles /
Advertorials
Newsletter Mention
Event Partnerships &
Special Editions

Web:
www.spirations360.com/
magazine
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Partnership Opportunities
(see pricing on page 17)

Exclusive high-level
sweepstakes, product
showcases, brand
interviews in our
signature BarTalk
format — and much
more.”

Web:
www.spirations360.com

Goal
Phase 1:

10K
Visitors
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Partnership Opportunities (see
pricing on page 17)

sponsored Posts 
Story Features 
Reels Collaborations
Giveaways & Contests
Product Placement
Brand Interviews (bartalk)
Exclusive Highlights
Affiliate / Link-in-Bio Promo

Instagram :
@spirations360
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Start 11.11.25

Partnership Opportunities (see
pricing on page 17)

Sponsored Posts
Branded Reels & Trends
Product Placement
Hashtag Challenges
Giveaways & Contests
Influencer Collaborations

TikTok: 
@spirations360
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Partnership Opportunities (see
pricing on page 17)

Sponsored Posts
Article Features
Newsletter Mentions
Thought Leadership
Interviews
Product Showcases
Event Partnerships
Branded Video Content

Linkedin:
@spirations360



Collab Pricing
As a startup the pricing is meant to be reasonable. 

In phase 1 we will be focusing on strengthening 

SPIRATIONS online presence, improving the awareness

experience for customers, connecting in new ways, and

staying updated with trends. By staying flexible and

learning from experiences, SPIRATIONS is ready for 

growth and success. Do not hesitate to contact us to

 discuss  your ideas. 16



intro package

1x Insta Story 
(unboxing moment or
everday use or table scene)

€2.000

Up to half of the price may be
contributed in the form of original
sales products. These products
can, if required, be used either for
promotional giveaways (e.g. prize
draws) or sold through our shop.
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17Curious to hear your thoughts 
and to learn more about the possible collaboration. 

NATURE‌
salon‌

LUMIERE‌
suite‌

AZUR‌
villa‌

*All prices incl agency fee, excl. production costs, VAT I *Content can be
organically reposted on the channels of the collaborating partner (non paid).

essential package

1x Insta Story 
(unboxing moment or
everday use or table scene)
+
1x Insta Post or Reel
(essential moment in action)
+
blog mention 
+
1/5 page feature in 
THE MAGAZINE

€3.250

exclusive package (5-month term)

5 x Insta Story 
(unboxing moment or
everday use or table scene)
+
1x Insta Post or Reel (incl. tiktok)
(essential moment in action)
+
Showcased in an Exclusive Blog Feature 
as our Signature Partner in its segment 
+
50% off ad page in THE MAGAZINE
+
products will be integrated into ongoing
posts – ideally with individual shopping
codes for Spirations 360 customers. 
€6.500



your BRAND
Ite

m
iz

ed
 P

ri
ce

s

18Curious to hear your thoughts 
and to learn more about the possible collaboration. 

MEDIA‌
Social‌

MAGAZINE‌
The‌

*All prices incl agency fee, excl. production costs, VAT I *Content can be
organically reposted on the channels of the collaborating partner (non paid).

1x Reels: €3.250 

1x Story: €2.000

1x TikTok: €2.000

WEB BLOG‌
Virtual Hotel‌

1x Exclusive Ad THE
MAGAZINE (A4) last page 

€3.000

(€2.500 pre-opening 
rate until 28.2.26)

1x exclusive blog article &
partner listing (3-months term) 

€1.500

(€1.000 pre-opening 
rate until 28.2.26)



smile@spirations360.com

Contact us

Ulrike Kaiser Alexandra Walther

shine@spirations360.com

Ella Malomo

Partnerships
& Community

spark@spirations360.com

The Magazine
& Shop

Editor
&Brain
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Thank
Curious to hear your thoughts 

and to learn more about the

possible collaboration. 

Wishing you an amazing day!

Warm regards,

 Ulrike

you!


